10 tips to a better advert
1. Do not use lots of different fonts in an ad. 
Try and pick 2, or possibly 3, that compliment each other (one Serif, one Sans Serif for example). Use one for the headline and the other for the body copy.
2. Use white out of black type as a headline alternative.
But do not build the ad completely ‘white out’!
3. Try to steer away from using underscores for emphasis. 
Consider italics (and use the actual italicized font if you can, rather than clicking the ‘I’ button!) or ‘emboldening’ to add impact and ‘colour’.
4. Bullet points always bring prominence rather than paragraphs of text.
Remember we are providing ‘display advertising’ not advertorial. 
5. Consider clip art to bring interest. 
Try to use re-sizeable clip art as opposed to photos as the reproduction is much sharper in mono reproduction.

6. Does the ad stress the important information?
Are phone numbers and contact details prominent?
Does the description catch the eye and explain what the ad is about?

7. Try not to have too much information in the ad.
Don’t’ be afraid of white space.
8. Don’t use upper case exclusively. 
Capitals are harder to read than upper and lower case! Consider this as upper and lower case also looks more professional.
9. Never proof read your own work.
You will not see the ‘wood for the trees’ and will miss the most blatant mistake. 
Let someone else check it too.
10.  Be consistent.
Try to create a style for an ad and follow it through. Do not mix and match styles
